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Share of Covid-19 Coverage That is Negative, by News Source

U.S. national news

U.S. local and regional

International

THE MORNING NEWSLETTER

Bad News Bias

The U.S. media is offering a different picture of Covid-19 from
science journals or the international media, a study finds.
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Affective Forecasting

Affective forecasting: predicting how much a life event is
likely to impact you

People think that really good events are going to make them
happy and keep them happy for a very long time and that
really bad events are going to crush them for the
unforeseeable future

Deal with the world the way
it is, not the way you wish it
wWas.

- John Chambers
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PERSONAL FINANCE

For better or worse, working from
home is here to stay

PUBLISHED THU, MAR 11 2021.8:00 AM EST | UPDATED THU, MAR 11 2021.8:32 AM EST
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Office Culture
Percentage of respondents who say, on average, the following areas have shifted for their
employees since the outbreak of the pandemic

Decreased = Nochange WM Increased
0 20 40 60 80

Time in meetings

Work hours

Employee burnouts

Employees with mental
health problems

Work-life balance

Employee
engagement/morale

Employees with high
personal well-being
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‘IT"S NOT ANEW NORMAL”: |
CEOS AREPUSHING FORA
RETURN TO THE OFFICE




Only 12% of U.S.
workers want to work
from home full-time.

U.S. WORK FROM HOME SURVEY 2020

74%

say the people are
what they miss most
about the office

2 | U.S. WORK FROM HOME SURVEY | © 2020 Gensler

Younger generations
are less productive
at home.

People expect to
return to a different
workplace.

working from home. Works
mobile and virtual work.
U.S. WORK FROM HOME SURVEY 2020

U.S. WORK FROM HOME SURVEY 2020

U.S. WORK FROM HOME
SURVEY 2020

559,

51%
say collaborating

| say staying up to date
with others is harder | on what othersare |
at home

working on is harder
at home

Gensler RESEARCH INSTITUTE

U.S. WORK FROM HOME
SURVEY 2020




What do people miss from
the office? Meeting and
connecting with colleagues

face-to-face and access to
the tools and spaces that
support their work.

U.S. WORK FROM HOME
SURVEY 2020

How do you feel about remote work?
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Only want
to work
remotely

20

Willing to
work a
hybrid
schedule:
some da
remotely,
some da
inthe
workplac

40

Only want
work in the
workplace —L

80

Not sure

Note: Doesn’t total 100% due to an ‘Other/Please
specify’ category that included a write-in option.
Source: The Conference Board




Indeed: Gen Z employees who've never worked in an in-
person office environment full-time express concern

TRADITIONAL WORKPLACE EXPEREN
TRADITIONAL WORKPLACE EXPERIENCES °

WORRY THAT THEY ARE AT A DISADVANTAGE

PROFESSIONAL “SOFT SKILLS"

RT: SHERYL ESTRADA « SOURCE: INDEED REPORT

FORTUNE

Back to Office HQ

Searches for transit stations
have grown globally by over
40,000% year over year.

TOP SEARCHES INCLUDE:

nj transit stations

go transit stations
sound transit stations
calgary transit stations

Searches for directions to
work have grown globally
by over 500% year over
year.

TOP SEARCHES INCLUDE:

give me directions to work
driving directions to work
get directions to work

i need directions to work




TECH

Google CEO tells employees
productivity and focus must improve,
launches ‘Simplicity Sprint’ to gather
employee feedback on efficiency

PUBLISHED SUN, JUL 31 2022.11:10 AM EDT | UPDATED MON, AUG 1 2022-4:13 PM EDT

How do we increase the productivity of
our employees at salesforce? New
employees (hired during the pandemicin 2021
& 2022) are especially facing much lower
productivity. Is this a reflection of our office
policy? Are we not building tribal knowledge

with new employees without an office culture?

Are our managers not directly addressing

productivity with their teams? Are we not
investing enough time into our new employees?
Do managets focus enough time and energy on
onboarding new employees & achieving
productivity? is coming as a new employee to
salesforce too overwhelming? Asking for a
friend. (Im leaving this open ended to get the

1,222 % 1,562

broadest level of response.)
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Paul Blow:

Tweet of the Day

Q Guy Berger

& @EconBerger

Big problem with the very popular "Great Resignation"
term: it's misleading a lot of people about what is
actually happening in the US. Quits are definitely
extremely elevated, but so are hires. Folks aren't
resigning from the workforce, they're resigning to take
better jobs!
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Total hires, layoffs, and quits, 2000-2021
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== Hires
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Source: EPI analysis of Bureau of Labor Statistics Job Openings and Labor Turnover Survey
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Economie Policy Institu

Stay Or Go? Swifching Jobs

Has Been A Winning Strateg

7%
% Growth In Wages For Job Switchers / Stayer|
[12m rolling median wage growth]

Job Switchers

3%

1998 2000 2002 2004 2006 2008 2010 2012 2014 2016 2018 2020

S ( + Populat S
50U sulation Surve

2022
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Total hires, layoffs, and quits for accommodation and food
services, 2000-2021
5,000
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Note: Shaded areas denote recessions.
Source: EP| analysis of Bureau of Labor Statistics Job Openings and Labor Turnover Survey.
Lconomic Policy Institute

Hires are greater than quits in all sectors while lower wage
sectors experience higher levels of quits and hires
Hires and quits rates by major sector, March 2022

Arts, entertainment, and
recreation

7 Professional and

business servicgs.

Construction g8
4 Information ‘ 1 '

Financial gy
activities

Hires rate

0 1 2 3 4 5
Quits rate

Notes: Data provided for all sectors with complementary information on both hires and quits rates from
lob Openings and Labor Turnover Survey (x- and y-axis data) and private sector hourly wage rates from
the Current Establishment Survey for January 2022 (data for size of bubbles); 45 degree line represents
data where hires rates are equal to quits rates in each sector.
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Growing Nest Eggs

$20 trillion

M RAs 401(k) plans  ® Other plans -
55 B

$10
—
35
=23
$0
1935 2005 2015 2016 2017 2018 2019 2020

*Data are estimated. SOURCE: Investment Company Institute. For a complete list of sources, see Investment Company Institute,
“The US Retirement Market, Fourth Quarter 2020."

14 KIPLINGER'S PERSONAL FINANCE  06/2022
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With baby boomers living longer and
being the wealthiest segment of
society, maybe we should be looking at
targeting older generations instead?

Published on March 1, 2022
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Distribution of 60%
household wealth

GEN XERS 10

(B. 1965-1980)

Frt LR T TR d

1990 1995 2000 2005 2010 2015 2020

Distribution by 60%
median age
of cohort 50

BABY BOOMERS

30
20
GEN XERS 10

0
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15 20 25 30 35 40 45 50 56 60 65

Source: Breakdown of data from the Board of Governors of
the Federal Reserve System; calculations and analysis by
Zak Dychtwald
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Life is what happens

making other plans.

COURTESY: UNESCO / Vedran Misic’s Art

N\
|

to you while you’re busy""ﬁ :
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since March

2021and 2022 Monthly RevPAR Levels With a Comparison to 2019

RevPAR

w CBRE HOTELS RESEARCH
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National RevPAR has exceeded 2019’s levels

RevPAR Indexed to 2019 by Resort and Urban Location Type
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62% of markets at peak real RevPAR
Non-U.S. weekly market real RevPAR, indexed to 2019 (28-day moving average)

@ Depression (<50% of 2019 RevPAR]) @ Recession (<B0% of 20719 RevPAR) @ Recovery (<100% of 2019 RevPAR) @ Peak (>100% of 2019 RevPAR)

Source: STR

U.S. hotel industry nearly fully recovered
U.S. weekly real RevPAR, indexed to 2019 (28-day moving average)

Source: STR
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Hotel projects are +18.4 % Y-0-Y, [\

Explore New Supply Pipeline

Track proposed, underway. and completed hotel projects in

the U.S. and Canada through our pipeline database.

construction spending is +23.4 % Y-o-Y

Projects Underway vs. Total Construction Spending
) Millions

Number of Projects
3500 1200
8000 1000
2500
.. 800
$1,606 Million
2000
600
1500
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500 200
0 0
AT T T T T S TR\ S\ A P\ e N S RN S S~ SO - S~ S\ S\ WX - S-S SR P DD g
LS SIS A N N L. . S G Yo G Y L N AL L 1N ol Rl | S
S A A R P R S S SR S R S RS S S S RS AR S S S S

Projects Underway-R

CBRE Hots earch, US

=T otal Construction Spending Lodging in the United States-L
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Supply growth remains well below historic

norms

U.S. Annual Supply Change (2000 - 2027F)
Y-0-Y Change (%)

CBRE

Explore Hotel Horizons®

A1
DDU,

historieal and expected ladging performance.

Reports prepared on & quarterly basis that analyze

Annual Supply Change (2000 - 2027F) by Location Type
Y-0-Y Change (%)

4 5
Forecast Forecast
&
3
1987-2022 2023F-2027F 2000-2022
1.8% Supply 1.1% Supply 3 2.1% Supply
5 CAGR* CAGR CAGR
2 2023F-2027F
1.0% Supply
1
1
2000-2022
1.2% Supply
o 0 CAGR
§858885888a838ka3cqgsR88ege BHEE8E5EE R REREHEEEES
Forecast ===US. Supply Growth Forecast | rban w—Resort
CBRE Hotels Research, CBRE EA, Kalibri Labs, Dodge Andytics Forecasts as of November 16 2022
*CoStar used to calculate US histonical CAGR
52 CBRE HOTELS RESEARCH © 2022 CBRE. INC.

Construction inputs are still well above their

long-run averages

Steel and Iron
Producer Price Index
500

400

Long Run
Average 245.5

34% above the average

300
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100
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CBRE Hotels Research, BLS

Lumber and Wood Products
Producer Price Index
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320
o,
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Average 241.1
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After a solid 2021, the U.S. is forecasted for further growth over @

the next two years.
U.S. KPIs (standard methodology)

Metric

Occupancy

February Forecast

ADR

RevPAR
RevPAR Compared to
2019

TOURISM
ECONOMICS

-17%

rrrrrr STR. 2022 © CoStar Group

Nominal RevPAR to surpass 2019 comparable this year

U.S. KPIs (standard methodology)

Me*ric

Occupancy

©

ADR

RevPAR

RevPAR compared
w/ 2019

2021
Actual
63.4% 65.1% 66.4%
$145 $150 $155
$92 $98 $103
+7% +13% +19%
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Average daily room demand will reach a record high in
2023.

U.S. Average Daily Rooms Sold—In Millions

4.0 -

10 Years

2.0 4

1.5 A

4 Years

1.0 T T T T T T T T T T T T T T T T T

T T T T T 1

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

TOURISM
ECONOMICS

Source: STR. 2022 © CoStar Group
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Real Revenue Per Available Room Remains Below 2019
US Weekly Real Revenue per Available Room (Inflation-Adjusted), Indexed to 2019 (28-Day Moving Average)
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Source: STR, © 2022 CoStar Realty Information, Inc.

ULS. hotel total operating performance e

- GOP margins

Percant of Total Operating Revenue YTD July 2022, YTD July 2021, and ¥TD July 2019 L
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Elevated oil prices will be a margin -

headwind through utilities

Hotel Utility Costs vs, Price of Oil

I
“ﬁ ﬁ” Explare Benchmarker™

iy IPuiartly guesrte raperis 1l sarpaee Lhe pratisbi iy of peur poaaniy
= aguenat 1he ggragwod financiel sarformerce ol wgroun of WS, hodn
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mm Hotael Utility Costs - L —WTI-R
11 SEAE HOTE S RESEARCH 5 CHAE M

Interest rates are forecast to reach long-run
average by early 2023

CBRE EA’s Federal Funds Rate Forecast
Interest Rate (%)
20

Forecast

Future pricing suggests the Federal Funds
Rate could reach 4.6% by year-end.

4.33%
Long Run Average

0
O o D O N Hh H H PO H O P P S PO <l o
L EFFE S L EFEEE LS SIS S S LSS

PP PRSPPI PITSPTSINPTES
Forecast = = Q& 2021 Forecast = = Q12022 Forecast ——Q3 2022 Forecast

CBRE HOTELS RESEARCH ©2022 CBRE, INC.
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CBRE

For most companies, maturities remain
modest untilg024

Hotel Loan@Maturing 2017 - 2027
($) Billions

25

20

2020 2021 2022 2023 2024

® Current Balance ~ mExtended Stay Americ #@ortfolio Forecast

CEBRE Hotels Research, DRES Morning Star

CBRE HOTELS RESEARCH © 2022 CBRE, INC.
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33. PAYROLL GROWTH STILL STRONG, BUT SLOWING

m Private non-farm payrolls
~=Trend

Jan?21 Jul 21 Jan22 Jul 22

Jan23

- 800
- 700
- 600
- 500
- 400
- 300
- 200
- 100
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35. SLOWER JOB GAINS SHOULD DAMPEN WAGE GAINS

m Hourly earnings, all employees, m/m% (Left)
- 3m/3m annualized, % (Right)
1.0 -

0.8
0.6
0.4
0.2
0.0
-0.2

-0.4

Jul 20 Jan21 Jul 21 Jan22 Jul 22

36. A SUSTAINED INCREASE IN 55+ PARTICIPATION WOULD HELP

— Participation, 25-to-54 year-olds (Left)
== Participation, 55+ (Right)
83.5 -

82.5

815

80.5

79.5

78.5 T T T 1 1 1 T T T 1T 1T T T T T T T T T T T T T T T T T T T T T T T T T T T T 17T

13 14 15 16 17 18 19 20 21 22

23
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Labor force participation rate

85.0% RECESSION

80.0
25-to 54-year-olds

75.0
70.0

65.0
All 16 and older

60.0I
2019

ULS. average wage growth has doubled since
before the pandemic

Average U.S. Hourly Wages
$

36

2020-2022

5.0% CAGR /

/

28



U.S. Avg. Hourly Hotel Wages vs. U.S. Avg. Hourly Retail Wages
S

Hotel wages increased 2020-2022

7.4% Y-0-Y in November 5.9% Retail CAGR

2017-2020
3.7% Retail CAGR

Number of U.S. adults who didn't work because they were sick with, or caring for

someone with, coronavirus symptoms

9 million

w

2021

Source:Census Bureau
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Food-price inflation has slowed from recent highs, but prices of some key

foodstuffs are still 30% or 40% above prewar or pre-pandemic norms

FAO Food Price Index by month, in real terms
Overall index, 2014-16 = 100
160
140
120

100

80

Jan Jan Jan Jan Jan Jan Jan Jan Jan Jan Jan Jan Jan Jan Jan Jan

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Component indexes!

Index level, 201416 = 100

250

200 == Meat
== Dairy

150 - == Cereals

100 Vegetable oils
== Sugar

50
Jan Jan Jan Jan Jan Jan Jan Jan Jan Jan Jan Jan Jan Jan Jan Jan

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

The values of the 5 indexes are compiled and then weighted by the average export shares of each group in 2002-04. The final figure
represents the current value of the FAO Food Price Index.

Source: Food and Agriculture Organization of the United Nations; McKinsey’s Global Economics Intelligence analysis McKinsey & Company

23

Weekly wholesale prices
of Midwest large eggs

$6 adozen Dec. 19
$5.36

10-year average

July

Source: Urner Barry
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MARKETS | COMMODITIES

Coffee Prices Jump to Six-Year High as Brazilian Frost Threatens Crop

Arabica-bean prices have leapt almost a third in July in latest instance of extreme weather sending jitters through commodity markets

Arabica-coffee futures prices, past five years

$2.2a pound

2017
AsofSept.1,653am ET
Source: FactSet
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Coffee, Other Mild Arabicas Monthly Price - US Dollars per Kilogram

Range Bm.‘ly 5y | 10y | 15y 20y | 25y | 30y

6.48
6.08
5.69
E
2 529
o
9
v 4.9
L
3 4s
w
1S
8 411
3
e ]
=) o
3.32
2.92
2.53
r~ ~ o oo o v o o — — ™
i P = @ o, ay o o = e P
o o o o o o o (=] o o o
X N § & X X X X § o X
C 5 o A u C u i 3 o 5
3 g - 3 A : A 8 " . i

Description: Coffee (ICO), International Coffee Organization indicator price, other mild Arabicas, average New York and
Bremen/Hamburg markets, ex-dock

I Jun 2017 - Jun 2022: 2.870 (so.az%)l

Coffee, Other Mild Arabicas Monthly Price - US Dollars per Kilogram
Range | 6m | 1y | By | 10y 15y 20y | 25y | 30y I Jun 2021 - Jun 2022: 1.790 (42.22%) I
6.48
6.23
5.99
=
2 5.74
(=]
2
¥ 5.5
8 5.5
2
5 501
3
o 476
D
4.52
4.27
4.03
— — — — — — — ™ ™ ™ ™ ™ N}
™ ™ ™ ™ ™ ™ ™ ™ ™ ™ ™ ™ ™
Q o o o (=] o o Q o o o o o
o o ‘?‘ o by o o o ! o i o o
i ) b L L
2 =2 & 8 8 5 8 5 g F 3
Description: Coffee (ICO), International Coffee Organization indicator price, other mild Arabicas, average New York and
Bremen/Hamburg markets, ex-dock
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Beef Monthly Price - US Dollars per Kilogram

Range 6m 1y 5y 10y| 15y | 20y 25y | 30y Oct 2017 - Sep 2022: 1.400 (32.94%)

6.56

6.27
5.98
5.69 \

5.4
5.11
4.83

4.54

Us Dollars per Kilogram

4.25

3.96

3.67

Oct-2017
Apr-2018
Oct-2018
Apr-2019
Oct-2012
Apr-2020
Oct-2021
Apr-2022

Description: Meat, beef (Australia/New Zealand), chucks and cow forequarters, frozen boneless, 85% chemical lean, c.i.f.
U.S. port (East Coast), ex-dock, beginning November 2002; previously cow forequarters




Beef Monthly Price - US Dollars per Kilogram

Range  6m | 1y 5y 10y 15y | 20y 25y 30y Oct2021-Sep2022:-0050(—0.88%)I

6.56

6.44

6.32

6.2 ;
6.08 \:\
5.97 — 0

5.85

5.73 |5

US Dollars per Kilogram

[

5.61

Oct-2021
Nov-2021
Dec-2021
Jan-2022
Feb-2022
Mar-2022
May-2022
Jun-2022
Jul-2022
Aug-2022
Sep-2022

Description: Meat, beef (Australia/New Zealand), chucks and cow forequarters, frozen boneless, 85% chemical lean, c.i.f.
U.S. port (East Coast), ex-dock, beginning November 2002; previously cow forequarters

Poultry (chicken) Monthly Price - US Dollars per Kilogram

Range | 6m 1y 5y 10y 15y 20y 25y 30y Oct 2017 - Sep 2022: 1.330 (e?.w%)l

3:80

3.62

Pl
]

US Dollars per Kilogram

o
&
o
o~

Oct-2017
Apr-2018
Qct-2018
Qct-2019
Qet-2020
Qct-2021

g
<

Description: Meat, chicken (US), broiler/fryer, whole birds, 2-1/2 to 3 pounds, USDA grade "A", ice-packed, Georgia Dock
preliminary weighted average, wholesale
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Poultry (chicken) Monthly Price - US Dollars per Kilogram

Range 6m | 1y |5y 10y 15y 20y 25y 30y Oct 2021 - Sep 2022: 0.980(42.06%)'

3.89

3.72

Fok

3.38

3.22

3.05

2.88

US Dollars per Kilogram

|

Qct-2021
Nov-2021
Dec-2021
Jan-2022
Feb-2022
Mar-2022
Apr-2022
Jun-2022
Jul-2022

Aug-2022
Sep-2022

Description: Meat, chicken (US), broiler/fryer, whole birds, 2-1/2 to 3 pounds, USDA grade "A", ice-packed, Georgia Dock
preliminary weighted average, wholesale

Swine (pork) Monthly Price - US cents per Pound

Range 6m 1y 5y | 10y 15y 20y 25y 30y I Oct 2017 - Sep 2022: 36.830 (62.30%) I

122

A

US cents per Pound

c’
1
&
S

5
<
;

Oct-2017
Oct-2018
Oct-2020
Oct-2021

Description: Swine (pork), 51-52% lean Hogs, U.S. price, US cents per Pound.




How Inflation Changed
the Price of a Hamburger

Year-over-year change in the price of selected ingredients
of a hamburger (April 2021-April 2022)

+10.1% +12.7% ° +17.7% +14.8%) +9.2%
+0.4%

Roll Lettuce Tomato Bacon Ground Sauce
beef condiments

Based on retail prices, urban consumers
Source: Bureau of Labor Statistics

@®G statista %

In the short term, corn prices are rising, with ethanol refineries hungry to consume farmers’ harvests.

Change in futures prices over the past two years

Ethanol-Denatured Fuel Corn

80%
+56% +51%

40

R R R R T R ] o A

2020 21 2020

Sources: U.S. Energy Information Administration (production); FactSet (futures prices)
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The National Spirit

On May 4, 1964, Senate Concurrent Resolution 19 was adopted by the U.S. Congress, declaring bourbon “a
distinctive product of the United States.” This resolution has been mythologized into a declaration that
bourbon was “"America’s Native Spirit.” That would come later, but 1964 was an important step in that
direction. It gave bourbon the same protected status as cognac and champagne enjoy in France or Scotch
in Scotland: bourbon could be made in America, and only in America. If someone else made a whiskey and
called it bourbon, the government would go to bat against them.
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Shrimp Monthly Price - US Dollars per Kilogram

Range | 6m 1y 5y | 10y | 15y | 20y 25y 30y

I Jun 2021 - Jun 2022: 1.460 (10.80%) I

16.65
i6.26
15.87 -
£
» 15.48
)
8 A
¥ 15.08 *_——)—“—l\
b - ——— 0
O &
o 14.69 )
& 143
3
P 13.91
=2
13.51 :
1312
12.73
= - - - s — — N o o I oy o
I I o I 0 o o o o 0l I ol o
(07 (o] (o] o o o o o o o o o o
b g o & H s ) b & o e i 5y
C =5 o o 5 > o] C o = = ES c
4 a e a 3 2 8 8 L > 2 3 2

Description: Shrimp , (Mexico), west coast, frozen, white, No. 1,
price at New York

shell-on, headless, 26 to 30 count per pound, wholesale
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Fish (salmon) Monthly Price - US Dollars per Kilogram
Range 6m | 1y | 5y 10y 15y 20y 25y 30y IJun 2021 - Nov 2021: -0.520 (-7.34%)I
7.51
7.34
7.18
E (=
2 7.01
o
9
g 6.85
g 668
2 )
8 6.52
3
o 636
]
6.19
6.03
5.86
o o P ™ o o
o (=] o (=] (=] o
& & o & L5 o
I o | o o = =
3 = 2 & S 2
Description: Fish (salmon), Farm Bred Norwegian Salmon, export price, US Dollars per Kilogram




Spread between the three-year and two-year U.S. Treasury yields

0.75 percentage point

0.50

0.25

-0.25 il 1 0
-0.50 Investors expect adeep and long interest- Thursday
rate-cutting cycle after a peak next summer. —0&2?"
pct. pt.
-0.75 o i y ol
R
-1.00 RECESSION
v L U LR S . B < B N SR e - B i DL ——T,
1980 90 2000 10 '20

“*Seasonally adjusted  Sources: Freddie Mac via St. Louis Fed (mortgage rate); Labor Department via St. Louis Fed (inflation); Refinitiv, FactSet (spread)

ULS. inflation remains near 40-year high, but
has pulled back slightly

National CPlvs. Core CPIGrowth
Y-0-Y Change (%)

Recessions CPl =—Core CPI
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Inflation is expected to remain elevated at
least through 2023

Forecasted Annual Consumer Price Index Growth
Y-0-Y Change (%)

CBRE

10
Forecast
8.1%
8
6
2.8% 47% 47%
Long Run Average 1982-2022
4
29% 25%
——————————————————— e e e e e e e e e e e e =
5 18%
12%
0
2019 2020 2021 2022 2023 2024 2025
CPIGrowth  Forecast

CBRE EA, CBRE Resaarch, BLS, For

CBRE HOTELS RESEARCH

© 2022 CBRE, INC.

Overall inflation, change from previous month*
November

15% +0.1%

10 RECESSION
05
0

-0.5 'I
-1.0 .

2019 20 21

Core CPl, 12-month change

Services'
10% .

; '——_\'\/“/
0 E - Goods.'
—_—

2019 200 21 22

CPI, change from
ayear earlier

November
Overall

7%

CoreCPI
(excluding
energy, food)

+6%
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Consumer-price index, select items

SERVICES ONE-MONTH CHANGE'

12-MONTH CHANGE

Airline fares O
Rent of shelter ®
Shelter @

Services (less energy) ®

Car and truck rental

FOOD

Fats and oils

Food at home

Food (overall)

Food away from home

Meats, poultry, fish, eggs

ENERGY

Natural-gas services
Energy services
Electricity

Energy

Gasoline
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m Households' bank deposits and money market funds, SB
— Pre-Covid trend, extended

Excess cash holdings were
$3.0T as at end-September

18 18 20 21 22

12 13 14 15 16 17

- 19000
- 18000
- 17000
- 16000
- 15000
14000
13000
12000
11000
10000
9000

- 8000
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m Month-to-month change in excess savings, SB (Left)

- Cumulative excess household savings since March 2020, $B (Right)

600 - - 2400
500 2000
400 1600
300 1200
200 800
100 400
0] 0
-100 -400
-200 -800
Mar20 Sep 20 Mar21 Sep?21 Mar 22 Sep 22
m Change in liquid assets, Q4 19-to-Q2 22 by income quintile, $B (Left)
® % increase (Right)
2000 - - 70

1600

1200

800

400

Bank accounts and
money market funds

0-to-20 20-to-40 40-to-60 60-to-80 80-t0-99 99-t0100
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" ] x . CBRE
Personal savings rate is near historic lows at
250

Personal Savings Rate

Rate (%)
40
30
20
10
A A
\ 979
- \23%
o]
= = e = - I
5 5 &5 8 &8 & 8§ & 5 65 8 38 e 2 g ¢ 2 2 £ 2 2 2 k 2 2 2 2 & § §
i 5 L I L & £ T LI L X % L £ = 5 & T L &t % 3 L ot % oI o5 o2
T S c = = 5 5 5 & 5 3 & 5 S & o}
£ 8§ 3 2 § § 3 8 8 § 3 2 86 °5 2 838 3 &£ 8 38 5 < 8 8 3 £ 5 8
CBRE Hotels Research, BEA, Federal Reserve

CBRE HOTELS RESEARCH

© 2022 CBRE, INC.

5. REAL INCOMES HAVE BEEN HAMMERED, BUT SPENDING HAS HELD UP...

— Real after-tax personal income, 3m/3m annualized, %
- Real consumers’ expenditure, 3m/3m annualized, %

R
//\\_’_—///

~~

Forecast

T T T T T T _12
Jul 22 Oct22 Jan23

Oct21  Jan22  Apr22
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In November the US dollar reversed direction, depreciating against
many currencies; the pound reached $1.20 and the euro $1.06

Relative change in currency value against previous month

USD as base

% changey Currency price
EUR 3.50% 1.06 (USD per EUR)
AUD 3.40% 0.67 (USD per AUD)
GBP 3.34% 1.20 (USD per GBP)
JPY 3.02% 1324 (JPY per USD)
NEER 1.79% 136.2 (index )
INR 0.59% 82.9 (INR per USD)
RUB 0.41% 68.3 (RUB per USD)
usb Base currency
BRL 547 (BRL per USD)
RMB 6.98 (RMB per USD)

Note: Data updated to November 25, 2022, except USD NEER data, which are for October 2022.

Positive change indicates appreciation, and negative change depreciation of the currency against the US dollar.

Source: BIS; Haver Analytics, McKinsey's Global Economics Intelligence analysis

Relative change in currency value against 2007 values

USD as base

Currency ranking % change
USD NEER 33.30%

Outperforming
RMB 6.19%
usb Base currency
JPY —-17.63%
AUD —-21.58%
EUR -25.82%

Underperforming GBP —41.62%
INR —49.76%
RUB -57.99%
BRL —63.23%

McKinsey & Company

25
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18. CORPORATE FINANCES ARE IN GOOD SHAPE

— Net interest paid by corporations, % GDP (Left)
— Liquid corporate assets, % GDP (Right)

12

-8

Jul 18 Jul 19

3.0 - Lines mark start r 18
2.8 1 of recessions L 16
2.6 L 14
2.4 | 5o
2.2 4 | 10
2.0 4 %
1.8 | e
1.6 i 8
1.4 - r4
1.2 - -2
o+ "+t 0
86 88 90 92 94 96 98 00 02 04 06 08 10 12 14 16 18 20 22

41. ...BUT NO SIGN YET OF ANY HIT TO CORPORATE LENDING

m Bank lending to commercial and industrial companies, m/m% (Left)

- Year-over-year, % (Right)

-~ Compared to 2019, % (RIght)

16 - - 40

Jul 20

Jul 21 Jul 22
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Fixed investment increased 11% Y-o-Y in Q3,

CBRE

but confidence continues to wane

Private Non-residential Fixed Investment

Business Confidence Index

() Billions Y-0-Y Change(%) Index
4,000 15 104
3500 -
3,000 102
/ .
5 \
2500 /
2,000 o 100
1,500 . \
1,000 Qg T
-10
500 B
o] - - - e -5 96
EECC2eee222920 00 RSN Y 2R 022022003555 5 SN YY
§8858k3c5zee8ag5ds9888% §2333b58555555.85252553
588358838588 365333558385688 =zusIzdszzEf2F8Lscz8s22

CBRE Hotels Research, CBRE EA, BEA

CBRE Hotels Research, CBRE EA, GECD

CBRE HOTELS RESEARCH

© 2022 CBRE, INC.

Interest rates are forecast to reach long-run
average by early 2023

CBRE EA’s Federal Funds Rate Forecast
Interest Rate (%)
20

Forecast

Future pricing suggests the Federal Funds
Rate could reach 4.6% by year-end.
4.33% q
Long Run Average

> e © 4\ > QO
%\"? & EFE S E P
> F S

o o P ® O & O
& &SP P &

Vo> o
EE L EEE S s SIS
SN A A A AR (UM O
Forecast = = Q4 2021 Forecast ———Q3 2022 Forecast
GoRe EA,Forecasts asof Noverbe
CORE HOTELS RESEARCH ©2022 CoRE, INC.
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INTEREST PAYMENTS ON GOVERNMENT DEBT AS A SHARE OF FEDERAL SPENDING

ACTUAL AND FORECAST
16%-

o,-|® Actual
Jan. 2020 forecast
Feb. 2021 forecast
® May 2022 forecast

0% e

1980 1990 2020 2030

Source: U.S. Department of the Treasury and Author's Calculations EconoFact econofact.org
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Despite recent pull back, TSA throughput

still above 90% of 2019 levels

TSA Throughput as a Percent of 2019
%
10

100
90
80 |
70
60
50 INTERNATIONAL
TRAVEL RESUMES RUSSIA

40 INVADES
UKRAINE

30

20

10

0

Sep-21 Oct-21 Nov-21 Dec-21 Jan-22 Feb22  Mar-22 Apr-22  May-22

CBRE Hotels Research, TSA

CERE HOTELS RESEARCH

TSA checkpoint travel numbers

3.0million

Jun-22

Jul-22

Aug-22

Sep-22

February

Security Administration

December

Oct-22

Nov-22 Dec-22

©2022 CBRE, INC.
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31. AIRLINE FARE INFLATION HAS A LONG WAY TO FALL

— NY Jet fuel, y/y% advanced one month (Left)
— CPI airline fares, y/y% (Right)

250 -
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jet fuel at
100 A $3.00 per
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x . . CBRE
Inbound international arrivals reached post

pandemic high in October relative to 2019

Overseas Arrivals into the U.S. as a Percent of 2019
Arrivals (Millions)
3

Y-0-Y change (%)
90

65.7%

° & & b N & & 8 & b S & & & N N N & & & & by ’
: 2 2 § 5 3 2 % 8§ & & 5 § & 3 § 5 3 32 8 8
mmm Overseas Arrivals =9 of 2019
CBRE Hotels Research, NTTO
36 CBRE HOTELS RESEARCH ©2022 CBRE, INC.
Reopening of China could spur growth for CERE
pening of Ch 1d spur growth fq
inbound international trave
t tional t 1

Year to Date - November 2019 Year to Date - November 2022

RANK COUNTRY RANK COUNTRY

1 Canada 1 Canada

2 Mexico 2 Mexico

3 United Kingdom 3 United Kingdom

N Japan N Germany

5 China 5 France

5 South Korea 5 India

T Germany 7 Brazil

8 Brazil & Colombia

¢ France 9 South Korea

o India 1o Spain

CBRE Hotels Research, Bureau of Economic Analysis and the National Travel and Tourism Office (NTTO)

CBRE HOTELS RESEARCH ©2022 CBRE INC.
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: e : CBRE
International visitation improves, but easing

Asian restrictions should support growth

International Visitors as a Percent of 2019, (excluding Mexico and Canada)

October December March September October
Port of entry

2021 2021 2022 2022 2022

NY, Newark, DC., Miami East 31% 63% 62% 69% 74% 76%

LA, San Francisco West 13% 39% 38% 50% 56% 58%

CBRE Hotels Research, Bureau of Economic Analysis and the National Travel and Tourism Offics (NTTO)

CBRE HOTELS RESEARCH.

& 2022 CBRE.INC.
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Inbound spending continued to lag CBRE

outbound spending in October

International Travel Spending International Outbound Spending Outpacing Inbound

() Billions (S Billions
14 6
5
12
4
10 3
8 2
1
6
4 -1
=]
2
-3
% October2022 down $1.87 Billion
D S N ¢ 0 © N O - o ¢ W o b o o g o (=] S N ¢ w O K o 0oz N ¢« v ©o o o g o
$8%38358588RELTRRERE2IES $38%2338ce88 5 T8 2E2&EFA
E L S5 += £ & = = ° B 3 © = 3 c L S5 = £ = = = 133 8 3 © =]
825852388268 <56182°538 882835822388 2°06S85S<53582&538
= |nbound = Qutbound

®inbound M Outbound

CBRE Hotels Research, Bureau of Economic Analysis and the National Travel and Tourism Office (NTTO)

CBRE HOTELSRESEARCH

£ 2022 CBRE_INC_
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"lf I dldn't watch CNBC, recession would not be
looking at our data.”

ecvzc | SCOTT KIRBY

"ALERT | UNITED AIRLINES CEO
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A SIGNIFICANT PORTION OF THE WORLD REQUIRES A TOURIST VISA TO VISIT THE

Of the 79 million international visitors in 2019, 43% (35 million) required a tourist visa (B1/B2). Total travel exports from countries requiring tourist visas were

roughly $120 billion.

= More than half of these visitors (18.3 million) came from Mexico, which accounted for $17.6 billion in travel exports.

= Excluding Mexico, 16 million or 20% of international visitors, came from non-Visa Waiver Program (VWP) countries and required a tourist visa. Overseas
non-VWP countries accounted for roughly $100 billion in travel exports in 2019.

Overseas countries in VWP
(no tourist visa required)

79 MILLION
INTERNATIONAL
VISITORS
(2019)

Canada
(no tourist visa required)

Mexico
(tourist visa required)
183 million visitors / $17.6 billion in spending*

e
35 million
visitors came from countries whose citizens
require a tourist visa for the US.
(ie: overseas non-VWP countries plus Mexico) in 2019

They accounted for 43% of all visitations in 2019

Overseas countries
not part of VWP

16 million visitors / roughly $100 billion in spending*
BRAZIL: 21 million visiors / $10.2 billion in spending”
INDIA: 15 million visitars / $14.2 billian in spending”

COLOMBIA: 944,000 visitars / $3.3 billion in spending”

* Travel spending data reflects total travel exports from each market

Rank Among Top 2019

Rt o Inbound Markets | Visitation Volume

MEXICO 18,328,181

worker spending

2019 Spending
in US. in Billions
(Total Travel
Exports)

Avg. Visa
Interview Wait
Time in Days
(As0f 5/3/22)

2019 Total Non-
immigrant Visas
Issued

U.S. Embassies/
Consulates Open
(As of 5/

147,148

CHINA (EXCL. HONG

KONG) 1,829,910

4 Open, 1 Closed 1,255,992

BRAZIL 2,104,617

50pen 625,856

INDIA 1472517

50pen 985,469

COLOMBIA 944,003

833 10pen 21329

ARGENTINA 854,442

34 10pen 225,412

DOMINICAN REPUBLIC 488,703

a7 10pen 100,668

EQUADOR 456,141

No BEA Data 10pen 180,199

430,51

2.0 10pen 175,904

400,530

Eaaaﬁﬁazg
£

915 1Closed 20,328

Total: 28,330,286

Total: $87 BILLION Total: 5,262,305




Worst Five Wait Times

Ciudad Juarez, MX
Bogota, (0
Guadalajara, MX
Tijuana, MX
Merida, MX

5/3/2022

Hyderabad, IN
Santo Domingo, DR
Guadalajara, MX
Bogota, (0
Nogales, MX

VISA FEE INCREASE TO ENTER THE U.S. IS A DETERRENT TO TRAVEL
Top Global Market Visa Fee

TURKEY

$ Difference
(Compared to US.)

How muich more expensiveis In addition to long wait times for our top inbound markets, the State
theUs? Department is proposing to increase the cost of all visitors visas
. including tourist, business, temporary worker, cultural and student

4§60

- §185

308% visas.

EGYPT

- 185

202% Destination Analysts has said wait times and increasing fees will

FRANCE

595

- $150

discourage travelers from visiting the U.S. which will extend the

ITALY

595

time it takes international travel to recover.

THAILAND

$40

« WIth the new visa fee imposed later this year, the U.S. will
become the most expensive to visit, among top global

UK

$130

destinations.

$140

= Fee increase of 53% for all non-immigrant visas

S16

= This fee differential puts the U.S. at a global

5180

disadvantage for attracting international visitors

$245 / (current fee: §160)
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MOTIVATION
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EESGIobal'Sales Services for
Luxury Hofels, Resorts,
Cruise Ships & DMCs

LUXURY GLOBAL SALES
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